


70% of Indian
employees are
disengaged!

It’s a troubling statistic, and one that
has real impact on your business
bottom line. These workers aren’t just
unmotivated. They’re completely
checked out. Lower productivity.
Lousy attitudes. Lame results.

And worst of all: 20% of them are
“actively disengaged”. These, the most
disengaged of all employees, may
even be engaged in active sabotage
against your business.

Each disengaged employee on your
pavyroll is costing you between INR 2
to 7 lakh in decreased productivity.

Disengaged employees cost your
business real money.






PROFITABILITY
LOYALTY+12%

QUALITY+60%

PRODUCTIVITY+18%

Improve Key Performance Indicator
(KPI) metrics across the board

Employee engagement dramatically
improves the business bottom line!

The positive impact of an engaged
workforce on financial performance is
becoming clearer every day. For companies
seeking the highest level of financial
performance, employee engagement is no
longer viewed as a “nice-to-have”, or a “by-
the-way” - it’s being managed as absolutely
essential to the business bottom line.

80% of CEOs underperform on the Nifty
when engagement is low. Contrast that with
those with engaged workforces: those
companies with top quartile engagement
see 2x net profit and 2.5x revenue growth
versus those in the bottom.






93%

OF EMPLOYEES
WHO VOLUNTEER
ARE HAPPY WITH
THEIR EMPLOYER

Volunteering and giving drive
transformational engagement levels

Today, no fewer than one-third of Indian
corporations embrace some form of
employee volunteering or giving program.

And the evidence is mounting that those who
do so with an eye towards creating lasting
social change -- not just a temporary spike in
consumer good will -- see important brand
benefits.

They command premium prices, and
ultimately, find themselves in a position to
command a higher brand valuation.






70%

of millennial strongly
favor companies that are
committed to the
community

Attract, retain and inspire innovative
talent

Top talent, customers, and shareholders
Now expect a strong corporate
commitment to giving and volunteering.
What’s more, it’s table stakes if you're
trying to attract millennial talent (who'll
make up an estimated 50% of the
workforce by 2020).

Millennials expect to see a social
change program in the company they
work for.



